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A b o u t

Amazon  Marketp lace  has  i t s  own

jargon  and  vocabulary ,  which  can

seem  overwhelming  when  you  s tar t

an  Amazon  bus iness .  We  have

gathered  here  the  most  common

acronyms  that  wi l l  help  you

unders tand  the  Amazon  l anguage .

Founded  by  Najad  Jonas -Menouar ,

Sonemos  Media  i s  an  independent

Belg ian  consul tancy  with  a  unique

mix  of  expert i se  in  media  creat iv i ty ,

shopper  market ing ,  customer

exper ience  and  programmat ic

technology  to  give  i t s  c l ients  a

def in i te    edge  in  a  mult i -channel

env i ronment .  Our  team  i s  dedicated

to  opt imiz ing  your  Amazon  product

l i s t ings  and  gain ing  you  addi t iona l

t ra f f ic  and  sa les !  Sonemos  Media

a lso  helps  companies  and

entrepreneurs  s tar t  an  Amazon

Bus iness .

W E  H E L P  Y O U
S U C C E E D  O N
A M A Z O N
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1P  -  F i rst  Party  Sel ler  

F i r s t -party  ( 1P )  -  Vendor

Centra l :  You  se l l  your  products

d i rect ly  to  Amazon  who  wi l l

then  se l l  and  sh ip  those

products  fo r  you  di rect ly  to

the  consumer .  Essent ia l l y ,

you ’ re  se l l ing  your  products

wholesa le  to  Amazon ,  which  i s

then  managing  your  presence

in  the  marketp lace .  When  you

se l l  1P ,  you  se l l  v ia  a  Vendor

Centra l  account  on  Amazon .

3PL –  3rd  Party  Logist ics
Also  re fer red  to  as  3rd  Party

Fu l f i l lment .  3PL  i s  a  fu l f i l lment

opt ion  where  you  move

fu l f i l lment  to  an  operat ing

partner .  A  3PL  company  i s  one

that  assembles ,  prepares ,

and /or  sh ips  products  on

behal f  of  a  se l le r .

3P -  Third  Party  Sel ler  

Thi rd -party  (3P )  -  Sel le r

Centra l :  You  se l l  your

products  di rect ly  to

consumers  on  the  Amazon

marketp lace ,  e i ther  on  your

own  or  with  the  ass i s tance

of  other  se l le rs  or  agenc ies .

Sel l ing  3P  means  you  are

respons ib le  fo r  the  log i s t ics ,

adver t i s ing ,  and  market ing

of  your  products  on  Amazon

—however ,  you  s t i l l  have  the

opt ion  to  use  the  fu l f i l lment

by  Amazon  (FBA )  sh ipping

program .  When  you  se l l  3P ,

you  se l l  v ia  a  Sel le r  Centra l

account  on  Amazon .
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A+ Content
Somet imes  re fer red  to  as

enhanced  content .  An

extended  vers ion  of  the

product  deta i l  page

where  the  product

descr ipt ion  has

enhanced  content  and

branding .  This  inc ludes

graphics ,  images ,  and

v ideos  embedded  in to

the  page .
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A/B Test ing

Also  re fer red  to  as  sp l i t

tes t ing .  A  method  of

t ry ing  or  tes t ing  two

di f fe rent  webs i tes

(webs i te  A  vs  webs i te  B )  or

product  l i s t ings  (product

l i s t ing  A  vs  product  l i s t ing

B )  to  compare  and

contrast  sa les  metr ics .

C O P Y R I G H T S  S O N E M O S
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A9 –  Amazon A9
Algor i thm

The  sys tem  by  which

rank ing  on  Amazon

search  pages  work .

A9  holds  the  key

di f fe rence  between

Google  and  Amazon ’s

SEO  rank ing ,  with  the

lat ter  hav ing  more

emphas i s  on  sa les

convers ion ,  caus ing

l i s t ings  with  s t ronger

sa les  his tory  and

higher  convers ion

rates  to  rank  higher .
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A-Z –  A-Z  Cla im
Somet imes  re fer red  to  as

AZ  Cla im  or  A  to  Z  Cla im .

Amazon ’s  guarantee  in

products  so ld  on

Amazon .com  when

customers  dec ide  to

purchase  di rect ly  f rom  a

se l le r .  A -Z  c la im  i s

guarantee  of  t imely

de l i very  of  products  and

that  sa id  products  are

del i vered  in  good  shape .

Customers  can  f i le  an  A -

Z  c la im  prov ided  they

f i r s t  contact  the  se l le r

and  wait  two  days  to  give

the  se l le r  an  opportuni ty

to  reso lve  the  problem .  
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A10 –  Amazon A10
Algor i thm

Amazon ’s  most  recent  SEO

algor i thm  and  successor  to  the

Amazon  A9  a lgor i thm .  A10

algor i thm  a ims  to  increase

v i s ib i l i t y  fo r  l i s t ing  with

leg i t imate  rev iews  and  sa les .  The

focus  i s  to  el iminate  fake  prof i les

whi le  address ing  the  major

problem  of  counter fe i t s  and  fake

rev iews .

Another  v iew  in  A10  i s  that  a

buyer ’s  search  inqui ry  holds  more

re levance  than  i t  did  before .  I t

gu ides  shoppers  more  di rect ly  to

what  they ’ re  rea l l y  look ing  fo r .

In terna l  sponsored  l inks  no

longer  hold  as  much  importance

as  they  used  to  af ter  the

int roduct ion  of  the  A10

algor i thm .

AA –  Amazon
Associate

Also  re fer red  to  as  the

Amazon  Af f i l i a te  program .

An  af f i l i a te  market ing

program  f ree  fo r  webs i te

owners  and  bloggers  to

adver t i se  products  f rom

Amazon .com  on  the i r  s i tes

by  creat ing  l inks .  When

customers  c l ick  the  l ink  and

buy  products  f rom  Amazon ,

they  earn  re fer ra l  fees .
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A M A Z O N  T R I V I A

A M A Z O N ' S  C U R R E N T  L O G O  W A S  D E S I G N E D  T O  D E P I C T  A
S M I L E  T H A T  G O E S  F R O M  A  T O  Z .  " T H I S  S I G N I F I E S  T H A T  T H E
C O M P A N Y  I S  W I L L I N G  T O  D E L I V E R  E V E R Y T H I N G  T O
E V E R Y O N E ,  A N Y W H E R E  I N  T H E  W O R L D . "
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ACoS

Also  somet imes

re fer red  to  as  TACOS

or  Tota l  Advert i s ing

Cost  of  Sale .  ACoS  i s

re lated  to  Amazon -

sponsored  product  ads

and  i t s  metr ics  of  how

wel l  your  products  are

per forming  re lat i ve  to

the i r  cost .  In  genera l ,

the  percentage  of

at t r ibuted  sa les  spend

on  adver t i s ing  i s  ACoS .
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AGS –  Amazon
Global  Sel l ing
A  program  that  a l lows

se l le rs  to  l i s t  and  se l l

products  on  Amazon ’s

g loba l  marketp laces .

There  are  cur rent ly  13

Amazon  onl ine

marketp laces  (or

webs i tes )  global l y ,

enabl ing  se l le rs  to  sca le

the i r  bus iness

throughout  the  wor ld ,

i r respect ive  of  where

they  are  phys ica l l y  in  the

globe .

 a
ACS –  Amazon  
Creat ive  Serv ices

Refers  to  Amazon ’s

creat i ve  too ls  and

features  that  se l le rs  and

brands  can  use  to

establ i sh  the i r  brand

equi ty  and  promote

shopper  loya l ty .

ARA

Amazon  Reta i l  Analyt ics .

A  se lect ion  of  reports  fo r

vendors  somet imes

re fer red  to  as  ARA  Bas ic .

ARA  i s  ava i lab le  to

vendors  at  no  addi t iona l

fee  to  eva luate  sa les  and

inventory
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Advert is ing
Type/Advert is ing Product

These  are  re ferences  to  the

cur rent  3  campaign  product

type  supported  by  Amazon

advert i s ing .  Sponsored

Products /Sponsored

Brands /Sponsored  Disp lay
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Adjust  b ids  by  p lacement

Placements  are  placed  across

Amazon ,  where  your  ads  may

appear .  You  can  di f fe rent iate

your  bids  and  v iew  the

per formance  of  your

sponsored  products  ads  by

three  placement  groups :  top

of  search  ( f i r s t  page ) ,  res t  of

search ,  and  product  pages .

Choos ing  th i s  opt ion  a l lows

you  to  increase  your  bid  fo r

two  placements :  top  of

search  ( f i r s t  page )  and

product  pages .  

Ad Group

Ad  groups  are  a  way  to

organize  and  manage  ads

with in  a  campaign .  You  can

use  ad  groups  to  group  your

ads  by  brand ,  product ,

category ,  pr ice  range ,  or

other  c lass i f icat ions  l i ke

theme  or  ta rget ing  s t rategy .

Ad  groups  are  ava i lab le  fo r

Sponsored  Products

campaigns  only  as  of  June

2021 .  Each  campaign  cons i s t s

o f  one  or  more  ad  groups .  The

f i r s t  ad  group  i s  created  when

you  create  a  campaign .  You

can  add  more  ad  groups  to

the  campaign  af ter  you ’ve

saved  i t .

Ads

Are  the  product  being

promoted  in  th i s  campaign .  I t

i s  in  the  ad  group  leve l  where

the  adver t i ser  wi l l  se lect  the

spec i f ic  product  l i s t ing  page

to  adver t i se  fo r .  You  can

se lect  by  SKU /ASIN / ISBN .

C O P Y R I G H T S  S O N E M O S
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APASS

Amazon Packaging
Support  and Suppl ier
Network .  A  Program ,

Amazon  has  deve loped

guide l ines  fo r  ways  to

pack  products  and

customer  orders  that

reduce  pack ing  t imes ,

packaging  waste ,  r i sk  of

damage ,  and  di f f icu l t

unbox ing  exper iences .

AL –  Al located

A  rep len ishment  te rm

used  fo r  Amazon

Pr ivate  l abe l .

AM –  Area Manager

A  ro le  in  Amazon

fu l f i l lment  centers

wi th  the  operat iona l

and  f inanc ia l

respons ib i l i t y  fo r  a

def ined  reg ion  or

ter r i to ry .  Dut ies

inc lude  def in ing  sa les

targets ,  set t ing

f inanc ia l  goals ,  and

work ing  with  sen ior

department  or

locat ion  managers .

 a
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AMS –  Amazon
Market ing Serv ices

Now  known  as

Adver t i s ing  Conso le

with in  Amazon

Advert i s ing .  AMS  i s

Amazon ’s  PPC

advert i s ing  plat form  fo r

vendors ,  which  a l lows

the  creat ion  of

Sponsored  Products ,

Headl ine  Search  Ads ,

Product  Disp lay  Ads ,  and

Lock  Screen  Ads .
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AMZ –  Amazon
Also  abbrev iated  as

AZ .  An  Amer ican

mult inat iona l

technology  company

based  in  Seatt le ,

Washington ,  which

focuses  on

ecommerce ,  dig i ta l

market ing ,  and  c loud

comput ing .
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Amazon PPC or
Amazon Advert is ing

I t  i s  a  c lose  adver t i s ing

plat form  fo r  Amazon

se l le rs ,  vendors ,  KDP

authors ,  and  app

deve lopers  to  promote

the i r  product  v ia  paid

adver t i s ing  on  Amazon

reta i l  webs i te  and

re lated  propert ies .

Amazon OTT (over-
the-top)

These  are  v ideos  ads  that

are  shown  a longs ide  the

Amazon  s t reaming

serv ices .  OTT  s tands  fo r

“over - the - top ”  and

represents  any  s t reaming

serv ice  that  prov ides

v ideo  content  over  the

internet  without  sate l l i te

or  cable .  OTT  v ideo  ads

are  the  v ideo

adver t i sements  del i vered

to  v iewers  with in  OTT

content .

Amazon Advert is ing
Console

I t  i s  the  f ront  end  screen

funct ions  that  a l lows

Amazon  se l le rs ,  vendors ,

and  KDP  authors  to

create /update /mange

the i r  Amazon  adver t i s ing

campaigns

Amazon DSP (demand-
s ide p latform)

Amazon  DSP  i s  a  demand -

s ide  plat form  that  enables

adver t i sers  to

programmat ica l l y  buy

disp lay ,  v ideo ,  and  audio

ads  both  on  and  of f

Amazon .  I t  i s  Amazon ’s

d isp lay  network ,  th i s

program  a l lows  non -

Amazon  3rd  part ies  to

adver t i se  on  th i s  network

C O P Y R I G H T S  S O N E M O S
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AMZL –  Amazon
Logist ics
Also  re fer red  to  as

Amazon  Shipping  or

Amazon  Del ivery .

Refers  to  any

del i ver ies  that

Amazon  makes  in  the

Uni ted  States  us ing

i t s  del i very  serv ice

and  i t s  own  log i s t ica l

a r rangements .

AOV –  Average Order
Value

The  average  sa les

pr ice  fo r  an  ASIN  fo r

a  spec i f ic  per iod  of

t ime .  AOV  i s  the

average  sa les  by  the

number  of  orders .

Genera l l y ,  AOV  =  Sales

/  Orders .

API  –  Appl icat ion
Programming
Interface

A  code  which  a l lows

two  plat forms  or

sof tware  programs  to

ta lk  to  one  another .

APR –  Annual
Percentage Rate

Refers  to  the  in terest

rate  fo r  a  whole  year ,

ra ther  than  jus t  a

monthly  fee / ra te ,  as

appl ied  on  a  loan ,

mortgage  loan ,  credi t

card ,  etc .
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Amazon Attr ibut ion

Amazon  Att r ibut ion  i s  an

analy t ics  and

measurement  conso le

that  helps  brands  t rack

the i r  adver t i s ing

per formance  across

mult ip le  channels  and

discover  how  the i r  non -

Amazon  dig i ta l

market ing  tact ics  are

help ing  dr ive  sa les  on

Amazon .  For  example ,  i f

you  set  up  a  pixe l  with

Amazon  att r ibut ion ,  you

can  measure  sa les  on

Amazon  dr iven  by

Google  AdWords  or

Facebook  Ads .

Amazon Advert is ing
Reports

Are  the  downloadable

spreadsheet  reports  under

the  report  sect ion  of  the

Amazon  adver t i s ing

conso le .  These  reports

show  your  Amazon

adver t i s ing  campaign

per formance  fo r  up  to  60

days  prev ious .

Amazon Post

Posts  i s  a  f ree  browse  and

discovery  exper ience  fo r

shoppers  on  Amazon  that

he lps  you  increase

discoverab i l i t y  fo r  your

brand  and  products .  Posts

enable  you  to  showcase

curated  images  in  feeds  on

the  Amazon  shopping  app

and  on  mobi le  web  that  l ink

d i rect ly  to  product  deta i l

pages .  You  can  post  in  the

Amazon  post  publ i sher  in

the  Amazon  adver t i s ing

conso le

C O P Y R I G H T S  S O N E M O S
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Amazon Search Term
Reports

Search  te rm  reports  give

v i s ib i l i t y  in to  the  search

terms  entered  by  customer

search ing  on  Amazon .  I t

a l lows  fo r  the  most  granular

adver t i s ing  data .  There  i s  a

one  to  many  re lat ionsh ip

between  keywords  and

search  te rm  fo r  none  exact

match  types

I t  conta ins  data  about

search  te rms  or  compet i tor

ASINs  that  l ead  customers

to  your  products ,  inc luding

metr ics  fo r  7  Day  sa les ,

AcoS ,  RoAS ,  Orders ,  Units ,

CVR ,  adver t i sed  SKU  uni ts ,

and  adver t i sed  sa les .  Use

th is  report  to  ident i f y  high -

per forming  searches  f rom

shoppers  and  create

negat ive  keyword  or

product  ta rgets  fo r  search

terms  that  don ’ t  meet  your

goa ls .

Amazon PPC
opt imizat ion

I s  a  set  of  work  f lows  with

the  a im  to  br ing  the

per formance  of  your

Amazon  PPC  campaign  to

your  object i ves .  These

workf lows  inc lude

adjust ing  keyword  bids  on

a  regular  bas i s ,  adding

negat ive  ta rgets  and

st ructur ing  the  campaigns .

Amazon Bulk
Operat ions

Bulk  operat ions  a l lows

adver t i sers  to  create ,

manage ,  and  opt imize

mult ip le  campaigns  at  sca le ,

sav ing  t ime  and  minimiz ing

manual  ef for t .  Bulksheets  i s

a  spreadsheet -based  too l

that  enables  bulk  operat ions

sponsored  ads  campaigns .

Advert i sers  can  download

the i r  sponsored  ads  metr ics

in  a  bulksheet ,  make  edi ts ,

and  upload .
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ARAP –  Amazon Retai l
Analyt ics  Premium
An  add -on  opt ion  with

var ied  and  more

deta i led  reports  that

look  at  vendor ’s  t ra f f ic

and  customer

behav iors .  An  analy t ics

too l  ava i lab le  on

Amazon  Vendor

Centra l  so ld  through

an  Amazon  Vendor

Manager .

ASIN –  Amazon
Standard Information
Number
Amazon ’s  in terna l

t rack ing  ident i f ie r  fo r

each  l i s t ing  in  the i r

cata log .  A  10 -dig i t

a lphanumer ic  code

ident i f y ing  i tems  fo r

sa le  on  Amazon .  
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ARA –  Amazon Retai l
Analyt ics
ARA  prov ides  se l le rs

wi th  bas ic  in format ion

about  the i r  products ’

per formance .

Per formance  metr ics

inc lude  s tat i s t ics  based

on  t rends ,  operat ions ,

customer  behav ior ,  and

overa l l  sa les .  A  se lect ion

of  bas ic  reports  fo r

vendors .
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ASN –  Advanced
Shipment  Not i f icat ion

A  sys tem  of

not i f icat ion  used  to

communicate

sh ipment ’s  t rack ing

number  and  other

log is t ics  in format ion  to

Amazon  in  advance  of

de l i very .  Calcu lated  by

Net  Sales  /  Number  of

Products  Sold  with in

the  same  t ime  per iod .

ASP –  Average Sel l ing
Pr ice

Refers  to  the  average

pr ice  that  a  se l le r  on

Amazon  se l l s  the i r

products  fo r

.

ATOP –  At the T ime of
Post ing

ATOP  i s  the  pr ice  of  an

i tem  at  the  t ime  the

post  was  made .  You

are  l i ke ly  to  see  th i s  on

Amazon  re lated

Facebook  groups

se l l ing  products  and

goods .

ATS

Automated T i t le
Serv ices .  A  serv ice

employed  by  Amazon  in

Se lect  categor ies ,

inc luding  Home

Improvement ,  to

standard ize  and

shorten  t i t les  across

the  marketp lace .  

C O P Y R I G H T S  S O N E M O S



S O N E M O S  M E D I A

W W W . S O N E M O S . B E  -  P R O J E C T @ S O N E M O S . B E
A V E N U E  J U L E S  B O R D E T L A A N  1 3 ,  1 1 4 0  E V E R E

 a

"Create the

greatest vision

of your life,

because you

become what

you believe in." 

-Oprah Winfrey

S O N E M O S  M E D I A

AWS –  Amazon Web
Services
A  comprehens ive  and

broadly  adopted  c loud

plat form ,  with  over  200  fu l l y

featured  serv ices  f rom  data

centers  global l y .  A

subs id ia ry  of  Amazon

prov id ing  on -demand  c loud

comput ing  plat forms  and

APIs  to  ind iv idua ls ,

companies ,  and

governments ,  on  metered

pay -as -you -go  bas i s .

AVS –  Amazon
Vendor  Serv ices

A  vendor - funded

support  serv ice  which

prov ides  Brand

Spec ia l i s t s  on

Amazon  to  support  a

Wholesa le  bus iness

on  Amazon .
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 a
Automatic  Target ing

I t  i s  a  campaign

target ing  type  that

a l lows  Amazon  to

automat ica l l y  match

your  ad  with

keywords  and

products  s imi la r  to

the  product  in  your

ad .  I t  a l lows  you  to

set  a  bid  on  a  higher

leve l  than  spec i f ic

keywords  or  products

v ia  Close  match ,

Subst i tutes ,  Loose

match ,  and

Complements .

Amazon PPC Agency

I t  i s  a  market ing  agency ,

that  spec ia l i ze  in

managing  Amazon  PPC

advert i s ing .

Amazon PPC
Software

I t  i s  so f tware  that  s i t s  on

top  of  the  Amazon

adver t i s ing  plat form .  I t

can  make  automat ic

updates  to  your  Amazon

PPC  account  v ia  Amazon

adver t i s ing  API .  I t  can

automate  the  workf lows

invo lved  in  Amazon  PPC

opt imizat ion .
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B2B –  Business  to
Business

Refers  to  the

re lat ionsh ip  of  two

bus inesses ,  ra ther  than

a  bus iness  and  a

consumer .

B2C –  Business  to
Consumer

Refers  to  the

re lat ionsh ip  between

a  bus iness ,  a  f i rm ,  or

a  company  and  an

indiv idua l  or  a

consumer .

BB –  Buy Box

Also  re fers  to  Amazon

Buy  Box .  A  button  on

an  Amazon  deta i l

page  that  buyers  use

to  purchase  a

product .

BISS –  Business
Industr ia l  and
Scient i f ic  Suppl ies

A  spec i f ic  se l l ing

category  on  Amazon .

BL –  Big Lots

An  Amer ican  reta i l

company  headquartered

in  Columbus ,  Ohio ,  with

over  1 ,400  s tores  in  47

states .  The  s ign i f icance

of  Big  Lots  i s  that  severa l

Amazon  FBA  se l le rs

f requent  the i r  s tores .
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BM –  Brick  &  Mortar

Refers  to  the  t rad i t iona l

s t reet -s ide ,  customer -

fac ing  bus inesses  that

of fe r  products  and

serv ices  to  i t s  customers

face - to - face  in  an  of f ice

or  a  s tore  that  the

bus iness  owns  or  rents .

The  oppos i te  of  an

onl ine  s tore .

BOGO –  Buy One Get
One
A  type  of  promot ion  fo r

se l le rs  where  buyers  get

one  addi t iona l  i tem  f ree

for  the  pr ice  of  one

Bid

The  maximum  amount

you  wi l l  pay  fo r  a  c l ick

when  th i s  ta rget  t r iggers

your  ad .

.

BOGOF –  Buy One
Get  One Free
Same  as  BOGO .

BOL –  Bi l l  of  Landing

A  type  of  proof  of

de l i very .  BOL  i s

requi red  by  a  car r ie r

at  the  t ime  of  pickup .

BOLO –  Be On the
Lookout
Used  to  re fer  to  an

i tem  that  i s  prof i tab le

that  you  might  be

able  to  f ind  in  nearby

stores .  To  be  a ler t  or

at tent ive  when

watching  or  search ing

for  something  or

someone .
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BOPIS –  Buy Onl ine
Pick Up In  Store

An  ecommerce  te rm

that  re fers  to  the

shopping  model  where

consumers  buy  the

i tems  onl ine  to  be

picked  up  at  a  reta i l

locat ion ,  ra ther  than

gett ing  del i vered .

BSR –  Best  Sel ler
Rank
Also  re fer red  to  as  sa les

rank .  A  rank ing  score

which  gives  an  idea  of

how  wel l  an  i tem  i s

se l l ing  in  re lat ion  to

others .  Order  and

rank ing  of  a  product  in

i t s  l i s ted  category .  Rank

updates  hour ly  and

cons iders  recent  and

past  sa les  his tory .  For

new  products ,  the  rank

wi l l  be  “None . ”

Broad Match (keyword)

The  broad  match  type  a l lows  your  keyword /ad

combinat ion  to  have  broad  exposure .  I f  the

customer  search  te rm  query  i s  re lated  to  the

keyword ,  the  ad  wi l l  be  e l ig ib le  fo r  an

impress ion .  For  example ,  i f  your  keyword  i s

“modern  decors , ”  a  potent ia l  broad  match  could

be  “new  home  decorat ion ”  or  “new  age  decors . ”

As  you  can  see ,  the  match  can  potent ia l l y  be

rea l l y  loose ,  so  that  i s  def in i te ly  something  to

keep  in  mind .
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Broad Modif iers
(Broad +)

Broad  match

modi f ie rs  can  be

added  by  adding  the

plus  symbol  “ + ”  in

f ront  of  the  keyword .

For  example ,  i f  you

use  the  keyword

“ +men  shoes ”  with  a

broad  match ,  then

the  ad  wi l l  only

match  to  searches

that  conta in  the  word

“men ” .  The  ad  may

match  to  “men

sneakers ”  or  “ running

shoes  fo r  men ”  but

not  to  any  search

term  that  does  not

conta in  the  word

“men , ”  such  as  jus t

“sneakers ”  or  jus t

“ running  shoes . ”
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BR

Brand registry  or  brand
registered.  A  program  in

which  brands  can  enro l l

to  protect  the i r  brand

name (s )  and  gain  more

contro l  over  l i s t ings .

Amazon  Brand  Regis t ry

automates  protect ion

and  proact ive ly  removes

suspected  in f r ingements

or  inaccurate

in format ion .

BTR (B2R)

Born to  Run .  An  opt - in

program  used  by  brands

to  l aunch  products  and

bui ld  sa les  ve loc i ty  more

ef fect i ve ly .

BTS –  Back To
School

A  ca lendar  per iod  used

by  merchants  to

promote  and  boost

product  sa les  re lated

to  school  i tems  and

serv ices .
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Campaign bidding
strategy

I t  i s  a  funct ion  on  the

campaign  l eve l  that

a l lows  Amazon  to  adjust

your  bids  based  on  the

l ike l iness  of

keyword /Product  that

can  conver t  to  a  sa le .

There  are  3  opt ions  1 )

Dynamic  bids  –  down

only  2 )Dynamic  bids  –  up

and  down  3 )F ixed  bids

CAGR –  Compound
Annual  Growth Rate
CAGER  i s  the  ra te  of

return  requi red  fo r  an

investment  to  grow  f rom

its  s tar t ing  balance  to  i t s

ending  balance ,

assuming  the  prof i t s

were  re invested  at  the

end  of  each  year  of  the

investment ’s  l i fespan .

Campaigns

Campaigns  group  your  ads

by  the i r  adver t i s ing

budgets  and  dates .  To  run

an  ad  with  Amazon ,  you

must  create  a  campaign .

You  can  create  a

campaign  fo r  a  spec i f ic

l ine  of  products ,  fo r  a

spec i f ic  t imef rame ,  or  fo r

any  other  theme  that

he lps  you  manage  your

ads .  Each  campaign

conta ins  one  ad  type  and

al igns  with  the  main  goal

you  want  to  achieve ,  such

as  sa les  or  brand

awareness .
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Campaign Budget

Campaign  budget  i s  the

amount  you  are  wi l l ing  to

spend  on  a  campaign  each

day .  The  dai l y  budget

amount  i s  averaged  over

the  course  of  a  ca lendar

month .  On  any  given  day

you  could  spend  l ess  than

your  dai l y  budget ,  or  up  to

10% more  than  your

average  dai l y  budget .  This

sys tem  a l lows  you  to

benef i t  f rom  high  t ra f f ic

days .

Campaign Status

The  s tatus  column  in

the  campaign  manager

d isp lays  in format ion

about  the  cur rent  s tate

of  your  campaign .  The

status  re f lects  changes

made  to  the  campaign ,

and  whether  or  not  the

campaign ’s  ads  have

been  approved  based

on  Amazon

Advert i s ing ’s  pol ic ies
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CGC
Consumer-Generated
Content .  
Content  created  by

consumers  in  the  fo rm

of  soc ia l  media  images

and  v ideos ,  product

rat ings ,  and  with in

rev iews  disp layed  on

product  deta i l  pages . .

CCR –  Counterfe i t
Complaint  Rate

The  ra te  by  which

se l le rs  get  compla ints

about  the i r  products

be ing  fake  or

counter fe i t .  Some

wholesa lers  or

d is t r ibutors  requi re  low

CCR  fo r  the i r  rese l le rs .

Cl icks

The  number  of  t imes

your  ads  were  c l icked .

Note :  Once  ident i f ied ,

i t  may  take  up  to  3

days  to  remove  inva l id

c l icks .
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CoGS –  Cost  of
Goods Sold

Somet imes  COGS .  The

va lue  of  goods  so ld

dur ing  a  cer ta in  per iod

of  t ime .  COGS  i s  an

accumulated  tota l  of

a l l  costs  used  to  create

or  prov ide  products  or

serv ice  so ld .

CPC –  Cost  Per  Cl ick

Refers  to  the

sponsored  ads  and  the

amount  Amazon

charges  the  se l le r  or

vendor  when  a

customer  c l icks  on

the i r  ads .  CPC  i s  the

amount  of  money  you

spend  every  t ime

someone  c l icks  on  your

ad .  ​ CPC  =  Spend  /

Cl icks .

Convers ion Rate
(CVR%)

Amazon  convers ion  ra te

i s  the  number  of  orders

achieved  based  on  the

number  of  c l icks .  In

Amazon  PPC  i t  i s  the

percentage  of

orders /c l icks
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CPI  –  Consumer Pr ice
Index

A  measure  of  the

average  change  over t ime

in  the  pr ices  paid  by

urban  consumers  fo r  a

market  basket  of

consumer  goods  and

serv ices .

CPI  –  Cost  Per
Impress ion

Somet imes  re fer red  to  as

CPM .  An  adver t i s ing

pract ice  that  re fers  to

the  pr ice  you  pay  each

t ime  people  v iew  your

ad .

CPM –  Cost  Per  Mi l

Simi la r  to  CPI ,  but  CPM

refers  to  the  pr ice  fo r

an  ad  fo r  every

thousand  (or  mil )

v iews .

CPT –  Crit ical  Pul l
T ime
The  t ime  in  which  an

order  i s  in  danger  of

not  sh ipping  in  t ime

for  customer  del i very

cut -of f s .  When  an  order

i s  in  danger  of  being

sh ipped  out  l a te  to  a

customer ,  CPT  occurs .

Amazon  rea l l y  doesn ’ t

want  th i s  to  happen !

Amazon  wi l l  send  out

PAs  or  PGs  to  pul l

them  and  take  them  to

be  sh ipped  out  ASAP .
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 c
CS –  Customer  Serv ice

The  serv ice  or  support

companies  prov ide  to

the i r  customers  fo r

inqui r ies ,  serv ice

requests ,  compla ints ,

returns ,  etc .

CTI  –  Category ,
Type,  I tem
The  hierarch ica l

s t ructure  fo r

categor izat ion  with

mult ip le  l eve l s  or

layers  of  c lass i f icat ion .

Typica l  hierarch ica l

s t ructure  s tems  f rom

creat ing  a  category  l i s t

f i r s t ,  then  di f fe rent

types  per  category ,

then  di f fe rent  i tems

per  type .

CTR –  Cl ick  Through
Rate
A  metr ic  that  measures

the  number  of  c l icks

per  impress ion  of  an

adver t i sement .  The

percent  of  shoppers

who  see  your  ad  and

cl ick  on  i t ,  ca lcu lated

as  #  of  c l icks  /

impress ions .
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 c
CVR –  Convers ion
Rate

The  percentage  of

shoppers  who  have

c l icked  on  your  ad  and

purchased .  ​ Ordered

uni ts  div ided  by  glance

v iews ​.

CX –  Customer
Exper ience

Also  re fer red  to  as  User

Exper ience .  A  te rm

encompass ing  the

mult ip le  in teract ions

that  factor  in to  the

customer ’s  exper ience

with  a  vendor  or  a

brand .  The  tota l i t y  of

customer ’s  fee l ings ,

impress ions ,  and

ins ights  towards  the

company  upon  buy ing

goods  or  rece iv ing

serv ices .  CX  i s  a  very

important  factor  fo r

se l le rs  a iming  fo r

pos i t i ve  rev iews .
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D2C –  Direct-to-
Customers

Also  DTC .  An

ecommerce  pract ice

and  s t rategy  where

t rad i t iona l  B2B

bus inesses  s tar t

se l l ing  di rect ly  to

end -consumers .  D2C

di f fe rs  f rom  B2C  s ince

the  l a t te r  usua l l y

re l ies  on  a  reta i le r  or

d is t r ibutor  to  prov ide

the  products  to  end -

users .

DCM

Display Chi ld  Model .
A  common  var ia t ion

moden  in  which  a

var ia t ion  l i s t ing  wi l l

d i sp lay  the

in format ion

cont ibued  to  the

chi ld  ASIN .  The

product  in format ion

wi l l  change  as  a

shopper  c l icks  on

each  chi ld  var ia t ion .

DDP –  Del ivery  Duty
Paid
A  sh ipping  method

where  the  suppl ie r  i s

respons ib le  fo r  ar ranging

car r iage  and  del i ver ing

the  goods  at  the  named

place ,  c leared  fo r  import

and  a l l  appl icable  ta r i f f s

and  dut ies  paid .

DEA –  Dynamic
Ecommerce Ads
A  component  of

Amazon  DSP  where  ads

wi l l  have  Ecommerce

features  bui l t  with in

the  disp lay  ad ,  such  as

reta i l  pr ice  and  rev iew

rat ings .
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 d
DF

Direct  Ful f i l lment .  A
supply  cha in  s t rategy

where  Amaon

trans fers  ind iv idua l

customer  orders  to

the  suppl ie r  in  order

to  sh ip  the  goods

di rect ly  to  the  end

customer

Default  b id

The  bid  that  you

place  in  the  ad  group

leve l  to  be  used  when

there  i s  no  custom

bid  fo r  your  ta rget .

DOTD –  Deal  of  the
Day
On  Amazon ’s  Gold

Box  or  Deals  page ,  a

s ing le  i tem  or  smal l

set  of  c lose ly  re lated

i tems  discounted  fo r

a  per iod  of  24  hours .

DP –  Detai l  page

DP  i s  the  l i s t ing  page

where  an  ASIN  i s  so ld  on

Amazon .com .  I t ’s  a lso

known  as  Product  Deta i l

Page  and  may  conta in  a

s ing le  ASIN  or  a  parent

ASIN  with  var ia t ions ,

such  as  chi ld  ASINs .  This

d isp lays  important  in fo

such  as  pr ice ,  t i t le ,

bul lets ,  descr ipt ion ,

customer  rev iews ,  etc .

C O P Y R I G H T S  S O N E M O S



S O N E M O S  M E D I A

W W W . S O N E M O S . B E  -  P R O J E C T @ S O N E M O S . B E
A V E N U E  J U L E S  B O R D E T L A A N  1 3 ,  1 1 4 0  E V E R E

 d

DPMO –  Defects  Per
Mi l l ion Opportunit ies
Also  re fer red  to  as

Nonconformit ies  Per

Mi l l ion  Opportuni t ies .

The  ra t io  of  the  number

of  defects  in  a  sample  to

the  tota l  number  of

defect  opportuni t ies

mult ip l ied  by  1  mil l ion .

DPMO  i s  a  long - te rm

measure  of  process

per formance  and  may

requi re  you  to  th ink

reverse ly .  I t  i s  a  measure

of  the  er ror  ra te  of  a

process  ind icat ing  how

good  your  process  i s

towards  committ ing

mistakes .

DPM
Display Parent  Model .  A
var ia t ion  moden  in

which  vat ia t ion  l i s t ing

disp lays  the  in format ion

cont ibued  to  the  parent

ASIN  fo r  a l l  var ia t ions .

The  product 's  t i t le  i s  the

pr imary  f ie ld  that  wi l l

remain  unchanged

with in  a  DPM  model .

However ,  other  content

wi l l  change  accord ing ly

when  toggl ing  through

var iants .  A  DPM  i s

s tandard  in  categor ies ,

inc luding  Pet  Suppl ies ,

Shoes  and  Cloth ing ,

Sports ,  and  Outdoors .

" T H E  O N L Y  F A I L I N G
S T R A T E G Y  I S  T O  N O T  H A V E

A  S T R A T E G Y "
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DPV –  Detai ls  Page
View

A  metr ic  showing  the

number  of  impress ions

of  a  s ing le  deta i l  page .

This  occurs  when  a

shopper  v i s i t s  one  of

your  brand ’s  product

deta i l  pages  af ter

c l ick ing  on  your  ad .

DPVR –  Detai ls  Page
View Rate

Refers  to  the  tota l

number  of  promoted

products  on  Amazon

Deta i l  page  v iews ,

div ided  by  number

of  ad  impress ions ,

presented  as  a  ra te .
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DS –  Drop Shipping

Refers  to  sh ipping  a

product  di rect ly  f rom

a  suppl ie r  to  the  end

customer .

Dropshipping  i s  a

fu l f i l lment  method

where  products  are

not  kept  in -house  and

shipped  di rect ly  to

the  customer .

DSP –  Demand Side
Platform
Amazon ’s  disp lay

adver t i s ing  program .

Amazon ’s  ta rgeted

adver t i s ing  programs

that  dr ive  and

retarget  consumers

based  upon

demographics  and

shopping  behav ior .

" C o n q u e r  y o u r  f r e e d o m ,  b e
y o u r  o w n  b o s s ,  b e g i n  w i t h  a
s m a l l  b u d g e t ,  f o l l o w  y o u r
p a s s i o n  a n d  c o n t i n u e  l e a r n i n g "
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Dynamic b ids  –  down
only

One  of  the  dynamic

campaign  bid ing

st rateg ies .  Amazon  wi l l

lower  your  bids  in  rea l

t ime  when  your  ad  may

be  l ess  l i ke ly  to  conver t

to  a  sa le .

Dynamic b ids  –  up
and down

One  of  the  dynamic

campaign  bid ing

st rateg ies .  Amazon  wi l l

ra i se  your  bids  (by  a

maximum  of  100%) in

rea l  t ime  when  your  ad

may  be  more  l i ke ly  to

conver t  to  a  sa le ,  and

lower  your  bids  when

less  l i ke ly  to  conver t  to

a  sa le .
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EAN –  European
Art ic le  Number

A  part icu lar  type  of

Global  Trade  I tem

Number  (or  GTIN ) .  I t  i s

e i ther  an  8 -dig i t  code  or

a  13 -dig i t  code .  Used  in

most  countr ies  except

the  United  States  and

Canada .  

EBC –  Enhanced
Brand Content

Predecessor  of  A+

Content .  A  deta i l  page

where  the  product

descr ipt ion  has

enhanced  content  and

branding ,  which  inc ludes

graphics  and  images

embedded  in to  the  page .

As  of  2020 ,  EBC  has  been

obso lete  and  rep laced  by

A+  Content .
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EFN –  European
Fulf i l lment  Network

An  opt ion  prov ided  to

Amazon ’s  European

se l le rs ,  a l lowing  them  to

se l l  in  other  Amazon

marketp laces  whi le

fu l f i l l ing  the i r  orders

f rom  loca l  fu l f i l lment

centers .

Est imated KENP
royalt ies

I t s  roya l t ies  f rom  KENP

read ,  mult ip ly ing  KENP

read  by  the  KENP  ra te  at

the  t ime  the  pages  were

read
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EXW –  Ex Works

Refers  to  a  s tate  where

the  se l le r  i s  respons ib le

and  l i ab le  fo r  the  ent i re

sh ipment  f rom  door  to

door .  This  means  you ’ re

respons ib le  fo r

everyth ing  f rom  the

door  of  the  suppl ie r  to

the  f ina l  dest inat ion .

Your  suppl ie r  f in i shes

the  products ,  sets  them

in  the i r  warehouse  fo r

p ickup ,  and  the

ownersh ip  of  the  goods

becomes  yours  upon  fu l l

payment .

Exact

The  exact  match  type

a l lows  fo r  the  t ightest

contro l  in  your  keyword

bidding .  In  th i s  match

type ,  the  search  te rm

must  match  the

keyword  phrase  exact ly

in  the  same  order  fo r

the  keyword /ad

combinat ion  fo r  the  ad

to  show .  The  exact

match  i s  the  most

rest r ic t i ve  of  the  3  types

but  can  be  much  more

re levant  to  the  search .

The  exact  match  type

a l lows  fo r  the  plura l

fo rm  of  a  keyword .

ExSD –  Expected
Ship Date

The  sys tem ’s  est imate

of  when  an  i tem  wi l l

leave  the  FC  and

cor responds  to  a

t ruck ’s  cr i t ica l  pul l

t ime .
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FBA –  Fulf i l lment  by
Amazon

Amazon ’s  fu l f i l lment

serv ice  where  th i rd

party  se l le rs  are

a l lowed  to  s tore  the i r

products  in  Amazon

Ful f i l lment  Centers .

Upon  sa le ,  Amazon

wi l l  pick ,  pack ,  sh ip ,

and  handle  customer

serv ice  on  behal f  of

the  se l le r .

FC –  Fulf i l lment
Center/s

FC  are  Amazon ’s

fu l f i l lment

warehouses  or

centers  where

products  are  s tored ,

prepped ,  and

shipped .

FBM –  Fulf i l lment  by
Merchant

Also  re fer red  to  as  MF

or  Merchant  Ful f i l led ,

or  MFN  or  Merchant

Ful f i l lment  Network .

MF  i s  a  fu l f i l lment

type  where

merchants  handle

sh ipping ,  pack ing ,

and  inventory  ins tead

of  being  handled  by

Amazon .
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FCA –  Free Carr ier

Somet imes  re fer red  to

as  Free  to  Carr ie r .  A

trade  te rm  ind icat ing

that  the  se l le r  of

goods  i s  respons ib le

for  del i very  of  those

goods  to  a  dest inat ion

spec i f ied  by  the  buyer .

The  se l le r  i s

respons ib le  and  l i ab le

once  the  sh ipment  i s

handed  over  to  the

car r ie r ,  typ ica l l y  near

the  port  in  the  country

of  or ig in .  I t  means

that  the  suppl ie r  has

the  respons ib i l i t y  to

just  get  your  products

out  of  the i r  gates  and

at  the  gate  of  the  port .

They  do  not  handle

the  suppl ie r ’s  country

custom  and  load ing  i t

onto  the  sh ip .

FFP –  Frustrat ion-
Free Packing

An  Amazon

susta inabi l i t y

program  that

e l iminates  excess ive

pack ing  and

overbox ing .

FinTech –  Financial
Technology Lenders

F inTech  companies

g ive  ecommerce

bus inesses  f inanc ia l

ass i s tance ,  among

other  th ings .  They  are

most ly  onl ine

f inanc ia l  ins t i tut ions

which  of fe rs  a lmost

paper less  loan

appl icat ion  and

approva l .
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FNSKU –  Ful f i l lment
Network Stock
Keeping Unit

Ass igned  by  Amazon

when  you  sh ip  your

product  to  i t s

fu l f i l lment  center .

Shipping  your  products

to  the  Amazon

fu l f i l lment  center

means  that  Amazon  wi l l

be  in  charge  of  the

del i very  of  your

products .  Each  product

that  goes  through  the

company ’s  fu l f i l lment

center  needs  the  FNSKU

code .  You  can  attach

th is  code  to  your

product  on  your  own

before  sh ipping  them  to

the  fu l f i l lment  center ,

or  you  can  a lso  pay

Amazon  to  do  the  job

for  you .  The  company

usua l l y  charges  $0 .20

for  each  product .

Fixed bids

Campaign  bidding

st rateg ies  opt ion  where

i t  wi l l  use  your  exact

b id  and  any  manual

ad justments  you  set ,

and  won ’ t  change  your

b ids  based  on  l i ke l ihood

of  a  sa le .
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FOB –  Free on Board

A  t rade  ar rangement

where  the  suppl ie r  i s

respons ib le  fo r

get t ing  your  goods

f rom  the  factory  to

the  port .  FOB  cost

wi l l  be  added  to  the

manufactur ing  cost .

FPY –  First  Pass
Yie ld
A  measure  of  qual i ty

in  a  process  that

re f lects  the

percentage  of

product  made

cor rect ly  without  any

rework  or  cor rect i ve

act iv i ty .

 f
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FT –  Fast  Track

A  glance  v iew

weighted  in  s tock

metr ic  fo r  Amazon .  In

order  to  get  a  Fast

Track  of fe r ,  the  ASIN

must  be  in  s tock ,  win

the  buy  box  and  be

pr ime  e l ig ib le .  ASINs

with  Fast  Track

genera l l y  have  higher

convers ion .  ​

FTL  –  Ful l -Truckload

An  Amazon  f re ight

sh ipping  serv ice

where  the  sh ipment

combines  ind iv idua l

boxes  on  pal lets  fo r

de l i very .  The  t ruck

might  conta in

sh ipments  to  other

dest inat ions .

 f
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GIR –  Growth
Incent ive  Rebate

Also  re fer red  to  as

Volume  Incent ive

Rebate  (VIR ) .  A  type  of

d iscount  or  rebate

l inked  to  higher

vo lume  and  growth .

Higher  vo lume  sa les

resu l t  in  a  greater

d iscount ,  making  th i s  a

benef ic ia l  scenar io  fo r

both  the  se l le r  and  the

suppl ie r .

GMM-Guaranteed
Minimum Margin .

Used  to  out l ine  a

guaranteed  amount  of

funding  to  Amazon  to  hi t

a  ta rget  Pure  Prof i t

Marg in  (PPM ) .  These

agreements  protect

Amazon  f rom  any

potent ia l  pr ice  matching

i t  may  do  fo r  a  brand 's

products  that  would

cause  i t  to  fa l l  short  of

i t s  expected  prof i t .

 g

GLN –  Global
Locat ion Number

Unique  ident i f icat ion

code  of  a  phys ica l

locat ion  that  i s  used  to

ident i f y  locat ions  and

lega l  ent i t ies .

Compr ised  of  a  GS1

Company  Pref ix ,

Locat ion  Reference ,

and  Check  Dig i t .
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GS1  –  Global
Standards  1

An  in ternat iona l

s tandards  organizat ion

with  member  bodies  in

more  than  100

countr ies  wor ldwide .

The  global  author i ty  fo r

the  unique

ident i f icat ion  of

products  and

companies ,  which  serve

as  the  bui ld ing  blocks

for  barcodes .

GST –  Goods and
Serv ice  Tax

A  dest inat ion -based

tax  on  consumpt ion  of

goods  and  serv ices ,

l ev ied  at  a l l  s tages

r ight  f rom

manufacturer  up  to  the

reta i le r  who  se l l s  the

goods  fo r  f ina l

consumpt ion .  Some  of

the  countr ies

implement ing  GST  are :

France ,  Ind ia ,  Canada ,

Vietnam ,  Aust ra l ia ,

Singapore ,  United

Kingdom ,  Monaco ,

Spain ,  I ta ly ,  Niger ia ,

Braz i l ,  and  South  Korea

 g
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GTIN –  Global  Trade
Item Number

GTIN  i s  a  type  of

barcode .  I t  i s

recognized  a lmost

everywhere  in  the

wor ld .  GTIN  i s  used  to

ident i f y  di f fe rent

product  in format ion

such  as  the  name  of

the  reta i le r  or  the

manufacturer  of  the

product .

GV –  Glance View

Glance  v iews  are  the

number  of  t imes  an

ASIN  i s  v iewed .  GV  i s

ca lcu lated  on  a  chi ld

ASIN  l eve l .  Parent

ASINs  do  not  generate

g lance  v iews .

 g

a m a z o n  f a c t s

Amazon ’s  2021  ad  revenue  i s  bigger  than  YouTube ’s  reported  revenue  fo r

the  same  year ,  which  amounted  to  $28 .8  bi l l ion .  

I t  exceeded  Microsof t ’s  2021  ad  revenue ,  which  was  jus t  over  $ 10  bi l l ion .

Whi le  s t i l l  dwar fed  by  Google  Serv ices ’  $69 .4  bi l l ion  revenue  (2021  4th

quarter ) ,  Amazon ’s  ad  revenue  s t i l l  proves  to  be  l a rger  than  the  combined

2021  ad  revenue  of  Microsof t ,  Snapchat ,  and  Pinterest .  In  fact ,  the

ecommerce  giant ’s  ad  revenue  can  be  compared  to  the  ad  revenue  of  the

global  newspaper  indust ry .

The  reta i l  giant ’s  revenue  fo r  the  same  per iod  i s  a lso  bigger  than

Pinterest ’s  and  Snapchat ’s ,  which  i s  at  $846 .7  mil l ion  and  $ 1 .3  bi l l ion ,

respect ive ly .  

In  the  4th  quarter  of  2021 ,  Amazon ’s  ad  bus iness  raked  in  $9 .7  bi l l ion .

That ’s  a  33% YoY  growth .
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Hazmat  –  Hazardous
Mater ia ls

These  i tems  may  be

f lammable ,

dangerous ,  cor ros ive ,

pressur ized ,  etc .  and

requi re  spec ia l

precaut ions  and

regulat ions  when

transport ing  or

s tor ing .

HTF –  Hard to  F ind

HTFs  are  of ten

assoc iated  with  a

BOLO  post .  I t  comes

into  play  when  an

i tem  i s  ra re ly  seen  in

s tores  anymore .  

 h
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IDQ –  I tem Data
Qual i ty

Refers  to  the  condi t ion

of  an  i tem ’s  in format ion ,

fo r  example ,  i f  the

product  has  bul let

po ints  and  images .

IL  –  InventoryLab

A  serv ice  used  to  ass i s t

in  account ing  and

analys i s  re lated  to

Amazon  bus iness .
IP  –  Inte l lectual
Property

Refers  to  creat ions  of  the

mind ,  such  as  invent ions ;

l i te rary  and  ar t i s t ic

works ;  des igns ;  and

symbols ,  names ,  and

images  used  in

commerce .  For  Amazon ’s

IP  Pol icy ,  check  th i s  post

f rom  Amazon  Sel le r

Centra l .

 i
iMAP-  
Internet  Minimum
Advert ised Pr ice .

Simi la r  to  a  MAP  pol icy ,

but  spec i f ic  to  products

so ld  on  the  in ternet .

iMAPs  a l lows

manufacturers  and

brands  to  set  a  minimum

pr ice  a l l  onl ine  reta i le rs

or  marketp laces  agree

upon .

Impress ions

The  number  of  t imes

ads  were  disp layed
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IP I  –  Inventory
Performance
Indicator

An  Amazon  IP I  score

combines  the  past  three

months  of  sa les ,

inventory  l eve l s ,  and

costs  in to  a  s ing le  ro l l ing

metr ic .  When  an  IP I  gets

be low  a  cer ta in

threshold ,  se l le rs  wi l l  be

subject  to  s torage  l imi ts

which  might  hinder  the i r

ab i l i t y  to  add  new

inventory  or  create  new

items .

IRDR –  Inventory
Record Defect  Rate

IRDR  i s  a  random

inventory  count ,  where

the  v i r tua l  i s  matched

with  the  phys ica l  in  a

bin .  I f  IRDR  i s  high ,  then

a  picker  could  be  sent  to

a  bin  to  pick  a  uni t ,  but

i t  won ’ t  be  there .

Downst ream  impl icat ion

is  that  the  sh ipping  cut

of f  could  be  missed

because  Amazon  has  to

chase  that  uni t  f rom

elsewhere .

 I

UNLOCK
YOUR

POTENTIAL
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ISBN –  Internat ional
Standard Book
Number

A  13 -dig i t  number

ass igned  by  s tandard

book  number ing

agenc ies  to  ident i f y

ind iv idua l  books ,

edi t ions  of  a  book ,  or

book - l i ke  products  l i ke

e -books  or  audiobooks .

ISBNs  used  to  be  10

dig i t s  unt i l  the  end  of

2006 .

ITK –  I tem Type
Keyword

A  set  of  search

keywords  chosen  by  a

vendor ,  f rom  a  l i s t

Amazon  mainta ins ,

that  show  an  ASIN  in

search  when  a

customer  searches  fo r

any  word (s )  in  the  I TK

st r ing .

 I
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 K
KB –  Knowledge
Base

A  repos i tory  of

resources  such  as

ar t ic les ,  guides ,  and

v ideo  tutor ia l s ,

in tended  to  educate

customers  about  the

products ,  processes ,

c la ims ,  etc .

KDP Advert is ing

Amazon  k indle

adver t i s ing  i s  KDP

spec i f ic ,  which  s i t s  on

the  Amazon  Advert i s ing

Plat form .  I t  a l lows  you  to

run  paid  adver t i s ing  on

your  se l f -publ i shed  book .

The  book  you  wish  to

adver t i se  fo r  wi l l  appear

on  e i ther  the  Amazon

search  resu l t s ,  eBook

deta i l  pages ,  and  on  the

lock  screen  on  the

Kindle  dev ices .  

a m a z o n  f a c t s

Amazon  Revenue  doubled  in  2  years ,

going  fo r  335  bi l l ion  revenu  in  2019  to

more  than  600  bi l l ion  in  2021 .  Most  of

the  growth  comes  f rom  3rd  Party

Se l le rs .  
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 K

a m a z o n  f a c t s  " k e y w o r d s "

1 .  Amazon  Counts  The  T i t le  As  A  Keyword  F ie ld

2 .  The  T i t le  Outranks  Al l  Other  F ie lds  In

Importance

3 .  You  Should  Not  Enter  Ent i re  Keyphrases  In to

The  Search  Terms  F ie lds

4 .  Amazon  Accounts  For  Stemming ,  Plura l s  &

Commas

5 .  You  Should  Not  Add  Compet i tor  Brands  To

Your  Keyword  F ie lds

Keywords

Keyword  ta rget ing  a l lows  you  to  choose  keywords

to  show  your  products  in  customer  searches  and

deta i l  pages .  Use  th i s  s t rategy  when  you  know  the

search  te rms  that  shoppers  use  to  search  products

s imi la r  to  yours .

For  example ,  i f  your  product  i s  a  phone  case ,  you

may  choose  the  keyword  “phone  case . ”  When  a

shopper  searches  fo r  a  product  with  the  search

term  “phone  case , ”  your  ad  i s  e l ig ib le  to  show  in

search  resu l t s  and  deta i l  pages .
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KENP read

The  number  of  pages

read  by  Kindle

Unl imited  customers

at t r ibuted  to  your  ads .

This  a  KDP  Advert i s ing

metr ic  that  helps  you

understand  the  vo lume

of  pages  read  af ter

customers  c l ick  your

ads .

Amazon  t rack  c l icks

assoc iated  with  your

adver t i sed  t i t les ,  and

att r ibute  them  to  the

reading  events  fo r  the

same  t i t les  up  to  14

days  af ter  customers

c l ick  the  ad .

KPI  –  Key
Performance
Indicators

Also  re fer red  to  as

metr ics .  A  measurable

va lue  that  determines

how  wel l  your

bus iness  or

organizat ion  i s

per forming  aga inst  set

object i ves .
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LBB –  Lost  Buy Box

When  a  product  loses

the  Buy  Box  button ,

the  brand  i s  los ing  i t  to

another  se l le r  that  has

better  of fe r  as

determined  by

Amazon ’s  a lgor i thm .  I f

a  product  i s  out  of

s tock ,  natura l l y  i t ’s  a

lost  buy  box .

LD –  L ightning Deal

L ightn ing  deal  i s  a  type

of  promot ion  on

Amazon .  LDs  are

of fe red  in  a  l imi ted

quant i ty  fo r  a  short

per iod  of  t ime .  These

are  ava i lab le  one  per

customer  unt i l  e i ther

the  deal ’s  promot ion

per iod  ends  or  a l l  the

ava i lab le  inventory  i s

c la imed .

 l

LTH –  Long Term
Hold

LTH  i s  s tor ing  s tocks  of

products  to  be  so ld  at

a  l a ter  date .  For

example ,  s tor ing

unso ld  Chr i s tmas  l ights

in  l a te  December  to  be

so ld  s tar t ing  in

October  or  November

the  fo l lowing  year .
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LTL –  Less-Than-
Truckload

An  Amazon  f re ight

sh ipping  serv ice  where

you  essent ia l l y

combine  part ia l  loads

to  create  fu l l  mult i -

s top  t ruck loads ,  which

can  be  very  ef f ic ient .

LTL  sh ipment  combines

indiv idua l  boxes  on

pal le ts  fo r  del i very .  The

t ruck  might  conta in

sh ipments  to  other

dest inat ions .

LTSF-  Long-Term
Storage Fee.  

Inventory  that  has

been  in  an  Amazon

fu l f i l lment  center  fo r

more  than  365  days

incurs  a  LTSF .  Inventory

Age  and  Inventory

Heal th  reports  help  to

ident i f y  AINs  subject  to

long - te rm  s torage  fees .

 l
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Manual  Target ing

The  manual  ta rget ing

campaign  type  a l lows  you  to

choose  (and  customize )

which  keywords  to  ta rget  on

your  ads .  You  can  do  th i s  by

us ing  an  the  Amazon

keyword  suggest ion  too l  or

by  eva luat ing  and  analyz ing

the  per formance  of  the

keywords  in  your  automat ic

ad  campaign .  You  can  ta rget

four  match  types :  broad ,

broad+ ,  phrase ,  and  exact

match  keywords .

MAP –  Minimum
Advert ised Pr ice

A  pr ice  that  you  agree  not

to  l i s t  with  a  lower  va lue

when  you  purchase  a

product  f rom  a  wholesa ler

or  dis t r ibutor .  This  te rm

often  comes  in to  play  with

wholesa le  sourc ing .

Match Type

The  match  type  a l low  you  to  te l l  the

plat form  how  “ t ight ly ”  to  bid  on  a

keyword /ad  combinat ion  to  match  a

customer  search  query .  The  3  main  match

types  are  Broad ,  Phrase ,  and  Exact .  There

i s  a lso  a  l esser  used  4th  match  type  –

Broad  Modi f ie rs .
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MCF –  Mult i -channel
Ful f i l lment

Also  mult ichannel

fu l f i l lment .  A  fu l f i l lment

type  where  s torage  i s  not

l imited  to  one  company .

Some  inventory  may  be

fu l f i l led  by  Amazon

through  FBA  and  other

inventory  by  other  sa les

channels  or  by  the  se l le r

themselves .

MCI –  Mult i -Country
Inventory

An  Amazon  fu l f i l lment

opt ion  which  a l lows  FBA

se l le rs  to  choose  the

countr ies  where  they  want

to  send  the i r  inventory  and

have  orders  fo r  that  Amazon

store  fu l f i l led  by  loca l

fu l f i l lment  centers .

MF –  Merchant  Ful f i l led

See  FBM .

MFN –  Merchant/Manufacturer  Ful f i l lment  Network

See  FBM .

MoM Growth –  Month-Over-Month Growth

Shows  the  change  in  the  va lue  of  a  spec i f ic  metr ic  as  a

percentage  of  the  prev ious  month ’s  va lue .  Often  used  to

measure  the  growth  ra te  of  monthly  revenue ,  act ive  users ,

number  of  subscr ipt ions ,  or  other  key  metr ics .
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Never let

someone tell you

"you can't do it"

- Vedika Goel

S O N E M O S  M E D I A

 m

MOQ –  Minimum
Order  Quant i ty

The  minimum  amount

of  i tems  consumers  can

order .  This  typ ica l l y

appl ies  to  orders  f rom

wholesa lers  or

d is t r ibutors .

MSRP –
Manufacturer ’s
Suggested Retai l  Pr ice

Also  re fer red  to  as  the

l i s t  pr ice ,  SRP  (Suggested

Reta i l  Pr ice ) ,  or  RRP

(Recommended  Reta i l

Pr ice ) .  The  pr ice  at  which

the  manufacturer

recommends  that  the

reta i le r  se l l  the  product .

@najadjonasm
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"Try not to become a

person of success,

but rather try to

become a person of

value." --Albert

Einstein

S O N E M O S  M E D I A

 m

MTD –  Month-to-
Date

From  the  beginning  of

the  month  unt i l  th i s

t ime  of  the  month .

Refer r ing  to  the  per iod

in  a  month  with  respect

to  the  month  as  a  whole .

Often  seen  when  shar ing

sa les  or  a  cer ta in  metr ic

s ince  the  beginning  of

the  month .  

MWS –  Marketplace
Web Serv ices

Refers  to  Amazon ’s

Marketp lace  Web  Serv ices

and  i s  where  you  get

access  to  your  API  or  MWS

keys .  Whi le  AWS  re fers  to

the  c loud  comput ing

plat form ,  MWS  i s  the

spec i f ic  serv ice  that

Amazon  prov ides  fo r

se l le rs .

@najadjonasm
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New-to-brand (NTB)
orders

New - to -brand  metr ics

enable  you  to  measure

orders  and  sa les  of  your

products  generated  f rom

f i r s t - t ime  customers  of

your  brand  on  Amazon .

With  th i s  metr ic ,  you  can

better  measure  and

opt imize  in - f l ight

campaigns  and  plan  future

market ing  s t rateg ies  to

dr ive  customer  acquis i t ion

and  brand  loya l ty .

% of  orders  new-to-
brand (NTB)

The  percentage  of  tota l

orders  that  are  new - to -

brand  orders .

New-to-brand (NTB)
sales

The  tota l  sa les  ( in  loca l

cur rency )  of  new - to -brand

orders .

% of  sa les  new-to-
brand (NTB)

The  percentage  of  sa les  ( in

loca l  cur rency )  of  new - to -

brand  sa les .

C O P Y R I G H T S  S O N E M O S
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Negat ive  Target ing

Al low  you  to  exc lude

shoppers ’  search  te rms ,

brands  or  products  f rom

disp lay ing  ads  in

shopping  resu l t s  or

deta i l  pages .

Negat ive  Products

Negat ive  product

target ing  prevents  your

ads  f rom  disp lay ing  on

an  ASIN ’s  product  page .

You  can  inc lude  a

negat ive  l i s t  of  brands

and  products  that  you

would  l i ke  to  exc lude

f rom  your  ta rget ing

choices .  Exc luding

i r re levant  brands  and

products  can  help

increase  your  return  on

ad  spend  (ROAS ) .

 n

Negat ive  Keywords

Negat ive  keywords

prevent  your  ads  f rom

disp lay ing  when  a

shoppers ’  search  te rms

match  your  negat ive

keywords .  You  can  use

negat ive  keywords  to

exc lude  poor ly

per forming  searches ,

reduc ing  your

adver t i s ing  cost  and

increas ing  your  return

on  ad  spend  (ROAS ) .  I t

can  a lso  be  used  to  f ine -

tune  each  campaigns ’

keyword  ta rget ing  to

unders tand  ind iv idua l

per formance .
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NAFN –  North
American
Fulf i l lment  Network

Vendors  in  North

Amer ica  (US ,  Canada

and  Mexico )  may  f ind

the i r  products  sh ipped

to  any  of  these

countr ies  us ing

Amazon ’s  fu l f i l lment

channels .

NP –  New Product

A  newly  l i s ted  i tem  on

Amazon .

NPMO –
Nonconformit ies  Per
Mi l l ion
Opportunit ies

See  DPMO .

NR –  Non-
Replenishable

Also  Non - rep len ishment .

An  i tem  that  i s  not

ava i lab le  and  could  be

deleted  f rom  the

cata log .

 n

NIS –  New Item
Setup

Refers  to  the  in i t ia l

c reat ion  of  an  i tem

from  accept ing  the

terms  and  agreements ,

to  deve lop ing  an  ASIN ,

and  f i l l ing  out  the

deta i l  page  in fo .
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 o

OA –  Onl ine
Arbitrage

Also  re fer red  to  as

Reta i l  Arbi t rage .

Purchas ing  i tems  f rom

onl ine  reta i le rs  to

rese l l  on  Amazon .

OB –  Outbound

Used  when  re fer r ing  to

FC  schedul ing .

OB –  Obsolete

The  abbrev iat ion  OB  i s

typ ica l l y  used  when

refer r ing  to  s tocks .
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ODR –  Order  Defect
Rate
The  percentage  of

orders  that  have

rece ived  negat ive

feedback  or  s ign i f icant

i ssue  on ,  an  A - to -Z

Guarantee  c la im  or  a

serv ice  credi t  card

chargeback .

OEM –  Original
Equipment
Manufacturer

A  company  that

produces  parts  and

equipment  that  may  be

so ld  by  other

companies .  This  te rm  i s

normal ly  used  when

discuss ing  warranty .

"A successful man is

one who can lay a

firm foundation

with the bricks

others have thrown

at him." --David

Brinkley

S O N E M O S  M E D I A
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 o OOS –  Out of  Stock

A  rep len ishment  te rm

refer r ing  to  i tems  being

out  of  s tock  in  reta i l

s tore  or  Amazon

themselves  being  out  of

s tock .

Ops –  Operat ions

Most ly  used  to  re fer  to

the  operat ions

department .

OSE

Onl ine  Sel l ing

Exper iment .  

OS –  Off-Season

A  rep len ishment  te rm

refers  to  an  i tem  that  i s

not  cur rent ly  in  season .

Can  be  used  to

temporar i l y  unpubl i sh  an

i tem  that  wi l l  be  back  in

s tock  dur ing  a  re levant

season  or  a  spec i f ic  t ime

of  the  year .
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OTT-  Over  the Top

A  type  of  dig i ta l  adver t i s ing  prov ided  through  f i lm

and  te lev i s ion  content  us ing  a  high -speed  In ternet

connect ion  ra ther  than  a  cable  or  sate l l i te  prov ider .

Through  Amazon  Advert i s ing ,  OTT  adver t i sements

reach  customers  in  the  fo rm  of  TV  commerc ia l s .

Brands  can  l everage  Amazon  DSP  to  run  fu l l -screen

TV  ads  through  F i reTV .  OTT  a l lows  brands  to  promote

products  through  non -sk ippable  v ideo  content  a imed

at  ta rget  audiences .
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P&L –  Prof i t  and
Loss
Genera l l y  re fer r ing  to

Prof i t  and  Loss

Statement ;  a lso  re fer red

to  as  income  s tatement .

A  f inanc ia l  s tatement

that  summar izes  the

revenues ,  costs ,  and

expenses  incur red  dur ing

a  spec i f ied  per iod ,

usua l l y  a  f i sca l  quarter

or  year .  These  records

prov ide  in format ion

about  a  company ’s

ab i l i t y  or  inab i l i t y  to

generate  prof i t  by

increas ing  revenue ,

reduc ing  costs ,  or  both .

 p
PA –  Process
Ass istant

A  pos i t ion  in  an  Amazon

warehouse  who  works  as

a  superv i sor  under  the

Area  Manager .

PAN EU –  Pan
European

Refers  to  the  European

marketp lace .  Also  re fers

to  the  s tate  where  a

se l le r  i s  act ive ly  se l l ing

on  Amazon ’s  European

marketp laces .  PAN  EU  i s

an  opt ion  that  a l lows

se l le rs  to  send  the i r

products  to  one

fu l f i l lment  center .  Then

Amazon  sh ips  the  i tems

to  the i r  fu l f i l lment

centers  around  the

cont inent .
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Product  Attr ibut ion
Target/PAT/Product
Target ing

Product  ta rget ing  l e t s

you  ta rget  spec i f ic

products ,  categor ies

or  brands  ins tead  of

keywords .  One

example  of  th i s  i s

ASIN  ta rget ing  –  you

can  ta rget  any  ASIN

in  your  SP  ad

campaign  ins tead  of

a  keyword .  In  th i s

case ,  you  wi l l  be

target ing  spec i f ic

products .
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PCOGS –  Product
Cost  of  Goods Sold

Also  Pro jected  Cost  of

Goods  Sold ,  and

somet imes  wri t ten  as

PCoGS .  The  amount

needed  to  procure  an

i tem  or  a  product .

PDA –  Product
Display Ads

A  type  of  disp lay

adver t i s ing  where  a

product ’s  ad  appears

throughout  Amazon  on

category  and  product

pages .

 p
PDP –  Product  Display
Page

See  DP .

PED –  Prime Exclus ive
Discount

A  l imi ted - t ime  del

ava i lab le  to  Amazon  FBA

se l le rs  fo r  Pr ime -e l ig ib le

i tems .  This  can  be  in  the

form  of  an  amount  or  a

percentage  of f .

Phrase

With  phrase  match  type ,

the  keywords  that  the

se l le r  i s  bidding  fo r  must

be  with in  the  customer

search  query  in  exact

order .  I t  i s  much  t ighter

and  res t r ic t i ve  than

broad .  The  t ighter  contro l

means  more  re levant

p lacements  fo r  your  ads ,

ensur ing  s t ronger

keyword  re levancy .
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PL –  Private  Label

An  i tem  manufactured

or  packaged  fo r  sa le

under  the  name  of  the

reta i le r  ra ther  than  of

the  manufacturer .  

PM –  Price  Match

Refers  to  matching  the

pr ice  of  other  reta i le rs .

You  wi l l  typ ica l l y  see

th is  fo r  reta i le rs

c la iming  they  have  the

lowest  pr ices  fo r  the i r

products  and  of fe rs

consumers  a  pr ice

match  i f  they  f ind

other  vendors  with

lower  pr ices .

 p
PG –  Process  Guide

A  ro le  in  Amazon

fu l f i l lment  centers

support ing  a  Process

Ass i s tant  and  an  Area

Manager .
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POD –  Proof  of
Del ivery

A  customer -s igned

document  f rom  the

sh ipping  company

indicat ing  that  the  i tem

was  del i vered .  This  te rm

normal ly  comes  up  when

a  customer  c la ims  that

he  has  not  rece ived  the

package  but  the

sh ipping  company  says

otherwise .  Note  that  a

t rack ing  number  f rom

the  del i very  company

may  not  suf f ice  as  a

POD .  Sel le r  Centra l

suggests  that  an  actua l

s ignature  of  the

customer  i s  needed .

PNOV –  Prel iminary
Not ice  of  V io lat ion

A  not i f icat ion  f rom

Amazon  in forming

se l le rs  of  the i r  probable

v io lat ion .  Somet imes  the

in i t ia l  not ice  gets

sk ipped  espec ia l l y  i f

there  are  mult ip le

v io lat ions .

Portfo l io

Port fo l ios  are  a

col lect ion  of  campaigns

that  you  can  group

together  to  fu l f i l l  your

adver t i s ing

requi rements .  To  of fe r

s t ructure  and  organize

your  adver t i s ing  act iv i ty .

For  example ,  you  can

create  port fo l ios  by

brand ,  product  category ,

or  season .
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PPE –  Personal
Protect ive
Equipment

Often  requi red  fo r

work ing  in  cer ta in  job

ro les  at  an  Amazon

f inanc ia l  center .

 p

PPM –  Pure Product
Margin

Calcu lated  by  the

fo l lowing  fo rmula

(Revenue  –  P -COGS )  /

Revenue .

PPC –  Pay Per  Cl ick

In  Amazon ,  PPC  i s  an

adver t i s ing  feature  that

can  help  se l le rs  reach

buyers ,  boost  sa les ,

promote  brand

awareness ,  and  measure

success  in  Amazon .  I t

a l lows  vendors ,  se l le rs ,

agenc ies ,  and  Kindle

Di rect  Publ i sh ing  (KDP )

authors  to  adver t i se  the i r

products  at  the  top  of

Amazon ’s  product  deta i l

pages  and  SERPs .  Just

l ike  any  other  PPC  ad ,

you  wi l l  only  pay  fo r  your

Amazon  PPC  ads

whenever  users  c l ick

them .
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PPU-  Price  Per  Unit .

The  pr ice  of  a  s ing le  uni t

o f  measure  of  a  product .

PPU  could  be  used  to

descr ibe  the  pr ice  per

product  count ,  pack  s ize ,

vo lume ,  or  weight .

 p

PQV –  Product
Qual i ty  Var iance

Happens  when  a  vendor

sends  inventory  to

Amazon  and  the  amount

they  sh ipped  di f fe rs  f rom

the  amount  Amazon

rece ived .

PO-Purchase Order

A  commerc ia l  document

and  f i r s t  of f ic ia l  of fe r

i s sued  by  a  buyer  to  a

se l le r  ind icat ing  types ,

quant i t ies ,  and  agreed

pr ices  fo r  requested

products .  Amazon  i s sues

POs  to  vendors  fo r

products  to  be  so ld

through  Amazon  Reta i l .

Potent ia l  Reach

Est imated  s ize  range  of

unique  dev ices  that  are

e l ig ib le  to  see  your  ad .

on  the  re lated  audience .
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Product  pages

An  Amazon  product

l i s t ing  i s  the  product

page  fo r  each  of  the

i tems  you  se l l  on

Amazon .  I t  i s  made  up  of

the  in format ion  you

enter  when  you  l i s t  your

product  inc luding  i t s

t i t le ,  images ,

descr ipt ion ,  and  pr ice

PR –  P lanned
Replenishment

A  rep len ishment  te rm

refer r ing  to  i tems  that

are  automat ica l l y

reordered .

PPV –  Product  Pr ice
Var iance

Happens  when  a  vendor

ra i ses  an  invo ice  and  the

i tem  pr ice  on  the  invo ice

di f fe rs  f rom  what

Amazon  has  in  the

system .
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 Q
Q1 –  Quarter  1

Refers  to  the  f i r s t

quarter  of  the  year

f rom  January  to  March .

For  some  bus inesses ,

th i s  i s  the  most

cha l lenging  quarter  as

i t  fo l lows  Q4 ,  where

sa les  are  expected  to

go  up .

Q2 –  Quarter  2

Refers  to  the  second

quarter  of  the  year

f rom  Apr i l  to  June .

Q3 –  Quarter  3

Refers  to  the  th i rd

quarter  of  the  year

f rom  Ju ly  to

September .

Q4 –  Quarter  4

Q4  –  Refers  to  the

fourth  quarter  of  the

year  f rom  October  to

December .  For  most

bus inesses ,  th i s  quarter

i s  the  most  important

due  to  the  hol idays

wi th in  th i s  per iod .
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QA –  Qual i ty
Assurance

A  process  or  method  of

prevent ing  mistakes

and  defects  in

manufactured  products

and  avo id ing  problems

when  del i ver ing

products  or  serv ices  to

customers .  Qual i ty

Assurance  fo r  Amazon

se l le rs  play  an

important  ro le  in  the

supply  cha in  fo r  i t

ensures  that  your

goods  are  pre -

inspected  before

sh ipment .

QB –  QuickBooks

An  onl ine  too l  which

helps  Amazon  se l le rs

manage  the i r

account ing .

 Q

QTY-  Quantity

.Refers  to  the  number

of  uni ts  out l ined  in  a

purchased  order ,  or  in

other  documentat ion

or  report ing .
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RA-  Retai l  Arbitrage

The  process  by  which  a

consumer  purchases

products  in  a  reta i l  s tore

and  se l l s  them  to  a

th i rd -party  marketp lace ,

such  as  Amazon ,  fo r  a

higher  pr ice  to  generate

prof i t .

Rep OOS –
Replenishable  Out
of  Stock

Cl icks  on  a  deta i l  page

where  reta i l  i tems  are

not  ava i lab le  in

percentage  of  a l l  c l icks .

The  percentage  of  sa les

that  were  missed  out

due  to  the  i tem  being

out  of  s tock .

Replen –
Replenishable
Product

An  i tem  that  a  se l le r  i s

ab le  to  rep len ish  f rom  a

suppl ie r  and  se l l

cont inuous ly .  This  te rm

is  normal ly  used  in

re lat ion  to  sourc ing

products .
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RoAS –  Return on Ad
Spend

An  ind icat ion  of  the

amount  spent  on  PPC

ads  in  re lat ion  to  the

revenue  generated  f rom

ads .  RoAS  a  factor  that  i s

used  to  determine  the

ef fect i veness  of  an  ad

campaign .

ROI  –  Return on
Investment

A  per formance  metr ic

used  to  determine

success  of  an  investment

re lat i ve  to  the  costs .  The

loss  or  gain  an

investment  generates

re lat i ve  to  the  amount  of

money  invested .

RRP –  Recommended
Retai l  Pr ice

See  MSRP .

 r

Rest  of  search

Refers  to  Sponsored

Products  ads  shown

in  the  middle  or  at

the  bottom  of  search

resu l t s ,  and  a l l

Sponsored  Products

ads  in  the  second

page  of  search  resu l t s

and  beyond .
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ROPO- Research Onl ine ,  Purchase
Off l ine  

Descr ibes  behav iour

whereby  a  shopper  researches  what  to  buy

onl ine  before  v i s i t ing  a  reta i l  locat ion  to  make

the  purchase .

 r
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SBC –  Simple  Bin
Count

The  tota l  number  of

i tems  in  a  bin  af ter  i tems

are  s towed .  I f  the

number  i s  di f fe rent  than

what  i t  should  be ,  the

pod  i s  re fer red  

SC –  Sel ler  Central

The  onl ine  in ter face

cer ta in  Amazon

marketp lace  se l le rs  use

to  manage  the i r  Amazon

Pro  or  Ind iv idua l  se l le r

accounts .  The  web

plat form  used  by

Amazon  marketp lace

se l le rs .

Sales  Metr ics

-  i s  the  tota l  va lue  of  products  so ld  to  shoppers  with in

the  spec i f ied  t imef rame  fo r  a  type  of  campaign  due  to

c l icks  on  your  ads .

Sponsored  Products :  Sales  f rom  adver t i sed  products  as

wel l  as  other  products  f rom  your  inventory  purchased

with in  7  days .

Sponsored  Brands :  Sales  f rom  adver t i sed  products  and

al l  products  with in  your  brand  so ld  by  Amazon  and

th i rd -party  se l le rs  with in  14  days .

Sponsored  Disp lay :  Sales  f rom  adver t i sed  products  as

wel l  as  other  products  f rom  your  inventory  purchased

with in  14  days .

I t  can  take  up  to  12  hours  fo r  your  sa les  data  to  update .

As  a  resu l t ,  sa les  data  may  be  delayed  in  the  Today  date

range .
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SDS-  Safety  Data
Sheets

 Used  to  communicate

hazmat  and  hazardous

in format ion  about

chemica ls ,  chemica l

compounds ,  and

chemica l  mixtures ,

which  may  l ead  to

l imitat ions  on  i f  and  how

an  i tem  can  be  so l s  on

Amazon .

SCoGS-  Shipped Cost
of  Goods Sold  

A  vendor  centra l  metr ic

that  represents  Amazon ’s

cost  of  goods  so ld  once

the  product  has  been

shipped

to  the  end  customer .

SCoGS  i s  updated  dai l y

wi th in  Vendor  Centra l ’s

Reta i l  Analyt ics  Porta l .
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SEO –  Search Engine
Optimizat ion

The  process  of

max imiz ing  or

opt imiz ing  the  number

of  v i s i to rs  to  a  part icu lar

webs i te  by  ensur ing  the

webs i te  appears  high  on

the  l i s t  of  resu l t s

returned  by  a  search

engine .  Opt imiz ing

onl ine  content  such  that

a  search  engine  wi l l

l i ke ly  show  your  webs i te

as  a  top  resu l t  fo r

searches  based  on

certa in  keywords

SERP-  Search Engine
Result  Page

The  page  of  resu l t s  that

populates  af ter  a

shopper  completes  a

search  on  Amazon  or

another  search -dr iven

webs i te .

 s

SFP –  Se l ler  Ful f i l led
Pr ime

A  program  fo r  Amazon

Pr ime  se l le rs  which

al lows  them  to  sh ip  f rom

thei r  own  warehouses

and  contro l  the i r  own

fu l f i l lment .  By  disp lay ing

the  Pr ime  badge ,  you  are

committ ing  to  fu l f i l l

o rders  with  two -day

del i very  at  no  addi t iona l

charge  fo r  Pr ime

customers .
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SIOC –  Ships  in  Own
Container

An  Amazon  conta iner

packaging  opt ion

where  the  product  can

be  sh ipped  in  i t s  own

box  and  no  over  box ing

is  requi red  in  the

fu l f i l lment  center  to

sh ip  to  a  customer .

SKU –  Stock Keeping
Unit

An  a lphanumer ic  code

used  to  ident i f y  i tems

in  a  se l le r ’s  inventory .

These  are  machine -

readable  codes  used  to

ident i f y  a  spec i f ic

product  and  vary  f rom

company  to  company ,

fo r  inventory  purposes .

 s

SLA –  Serv ice  Level
Agreement

An  agreement  between

two  part ies  deta i l ing

how  a  serv ice  can  be

accompl i shed .  SLA  i s

usua l l y  re fer red  to  the

t ime  f rame  a  serv ice

needs  to  be  del i vered ,

but  a lso  inc ludes  the

qual i ty  of  the  serv ice .

SLAM –  Scan,  Label ,
Apply ,  Manifest

Refers  to  the  s tep  at

which  a  sh ipment  i s

weighed ,  the  sh ipping

method  i s  ca lcu lated ,

and  a  sh ipping  l abe l

appl ied .
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SnS –  Subscr ibe and
Save

Amazon ’s  serv ice  that

a l lows  customers  to

per iod ica l l y  auto -order

de l i very  on  cer ta in

products  at  a  discounted

pr ice .  Bundl ing  more  of

these  products  increases

the  discount  l eve l .

SP –  Sponsored
Products

Keyword - ta rgeted  ads

that  promote  an

indiv idua l  product  and

are  on  a  cost -per -c l ick

bas i s .  

SP00 –  Shipping
Package #

Somet imes  re fer red  to  as

SPOO  ( two  l e t ter  O ’s ,

ins tead  of  two  number

0 ’s ) .  A  barcode  l abe l

appl ied  to  a  box  af ter  an

i tem  has  been  packed .

After  pack ing  and  before

auto -SLAM ,  the  sp00

conta ins  a l l  order  deta i l s

fo r  a  part icu lar

sh ipment .

SPN –  Serv ice
Provider  Network

Launched  in  2014  with

the  goal  of  enabl ing

se l le rs  to  l aunch ,

manage  and  grow  the i r

bus iness  on  Amazon . in .

SPN  i s  a  network  of  over

300  profess iona l  serv ice

prov iders  who  are

t ra ined  and  cer t i f ied  by

Amazon .
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Sponsored Products

I t  i s  an  Amazon  PPC

advert i s ing  type

where  you  can

promote  your

products  to  shoppers

act i ve ly  search ing

with  re lated  keywords

or  v iewing  s imi la r

products  on  Amazon .

The  promoted

product  wi l l  show  up

as  t i les  with  the  tag

“sponsored ”  in  the

search  resu l t s .  Al lows

the  adver t i ser  to  on  a

pay -per -c l ick  bas i s .

Sponsored Brands

Amazon  Sponsored

Brands ,  fo rmer ly

known  as  Amazon

Headl ine  Search  Ads ,

i s  an  Amazon  PPC

advert i s ing  type

disp layed  in  the

search  resu l t s ,

product  pages

( through  product

at t r ibuted  ta rget ing ) ,

and  other  locat ions

l ike  the  checkout

page .  These

adver t i sements  are

typ ica l l y  disp layed  as

long  rectangular

banners  v iewed  in

both  hor izonta l  and

ver t ica l  or ientat ions .

 s
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Sponsored Display

Sponsored  Disp lay ,

a lso  ca l led  Amazon

Disp lay  Ads ,  are

banner  ads  that  show

up  as  a  smal l

rectangular  or  square

banner  of  the

product ’s  main  image

underneath  the  bul let

po ints .  I t  exc lus ive

only  shows  up  on  the

product  deta i l  page .

Sponsored  Disp lay ,  i s

one  of  the  3

adver t i s ing  campaign

types  that  Amazon

adver t i sers  are

a l lowed  to  create .  The

other  two  being

Sponsored  Brands

and  Sponsored

Products .

Sponsored Brand
Videos

Sponsored  Brands

Video  i s  a  sub  ad

category  of

Sponsored  Brands .

These  ads  are  45 -sec

c l ips  disp layed  in  the

middle  of  the  search

resu l t  page  on  mobi le

and  desktop .  I t  i s  only

d isp layed  on  the

search  resu l t  

Spend

The  tota l  Amazon  PPC

cl ick  charges  fo r  a

campaign  ad  group  or

target
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Sponsored
Lockscreens

This  Advert i s ing

type  i s  spec i f ica l l y

for  KDP

author /publ i shers .

Lockscreen  Ads  are

cost -per -c l ick

d isp lay  ads  that

enable  publ i shers  to

promote  eBooks  and

engage  readers  with

interest - ta rgeted

ads  on  the  locked

screens  of  Kindle  E -

readers  and  F i re

tablets .

 s
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SRP –  Suggested
Retai l  Pr ice

See  MSRP .

SS –  Sel ler  Support

The  customer  serv ice  fo r

se l le rs  in  di f fe rent

Amazon  marketp laces .

Suggested bid  and
bid range

ca lcu lated  f rom  a  group

of  recent  winning  bids

for  ads  that  are  s imi la r

to  yours .  The  bid  range  i s

a  range  of  winning  bids

for  most  ads  in  your

product  category .

The  suggested  bid

prov ides  you  with  an

est imate  of  bids  that

other  adver t i sers  have

used  fo r  s imi la r  products

such  as  yours .  The

purpose  of  th i s  range

and  suggested  bid  i s  to

he lp  you  get  an  idea  of

what  bid  i s  compet i t i ve

enough  to  win  the  bid

auct ion .
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Target ing Type

Target ing  Type  i s  on  a

campaign  l eve l  and

refers  to  the  the  two

target ing  types  Amazon

PPC  support :  Manual  and

Automat ic

 T

TACoS-  
Total  Advert is ing
Costs  of  Sales

A  var ia t ion  of  ACoS  used

to  unders tand  the  impact

of  adver t i s ing  on  overa l l

sa les .  TACoS  prov ides  a

more  hol i s t ic  v iew ,

br ing ing  in to

cons iderat ion  a  brand ’s

organic  growth  as  wel l .

T&C –  Terms and
Condit ions

See  TOS .

Targets

I s  the  granular  l eve l  of

Amazon  PPC  data  l eve l s .

There  are  two  types  of

target ing  1 )  Keywords  and

2 )  Product .  There  a  one  to

one  re lat ionsh ip  between

bids  and  ta rgets
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TM- 
Trademark

Any  word ,  name ,

symbol ,  or  des ign  used

to  l ega l l y  ident i f y  and

dis t inguish  the  goods

of  one  manufacturer

and  to  ind icate  the

source  of  the  goods

TOS –  Terms of
Serv ice

Also  known  as  Terms  of

Use  (TOU )  or  Terms  and

Condi t ions  (T&C ) .  Refers

to  the  l ega l  agreements

between  a  serv ice

prov ider  and  a  person

who  wants  to  use  that

serv ice .  The  person  must

agree  to  abide  by  the

terms  of  serv ice  in  order

to  use  the  serv ice  or

serv ices  of fe red

Top of  search ( f i rst
page)

Refers  to  the

Sponsored  Products

ads  at  the  top  row  on

the  f i r s t  page  of  search

resu l t s .
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UPC –  Universal
Product  Code

A  12 -dig i t  unique  code

ident i f y ing  a  spec i f ic

product .  I t  a lso  has  a

unique  sequence  of

b lack  bars  that  are  then

detected  by  machines

for  eas ie r  process ing .

This  type  of  barcode  i s

o f ten  used  in  the  United

States  and  Canada .  The

UPC  i s  purchased  f rom

GS1 ,  an  organizat ion

ass igned  to  ident i f y

d i f fe rent  reta i l  products

around  the  globe .

UPH –  Units  Per
Hour

The  number  of  uni ts

produced  or  so ld  per

hour ,  depending  on  the

context  of  use .

UX –  User
Exper ience

See  CX .

      U
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      v

VC –  Vendor  Central

An  inv i te -only  plat form  fo r

bus inesses  that  want  to

se l l  the i r  products  to

Amazon  i t se l f .  When  you

se l l  to  Amazon  in  th i s

capac i ty ,  you  are  the i r

suppl ie r .  Amazon  sends

you  a  purchase  order

l i s t ing  of  what  they  want

to  buy .

The  web  in ter face  used  by

manufacturers  and

dis t r ibutors .  I f  you  se l l  v ia

Vendor  Centra l ,  you ’ re  a

f i r s t -party  se l le r .  You ’ re

act ing  as  a  suppl ie r .

VA –  Virtual
Ass istant

Someone  who  prov ides

adminis t rat i ve  help

whi le  work ing  remote ly .

VAs  can  be  contract

workers  and  can  prov ide

ass i s tance  in

bookkeeping ,  data  entry ,

research ,  and  much

more .

View Remarket ing

Views  remarket ing  i s  a

subset  of  Sponsored

Disp lay  audiences .  The

v iews  remarket ing  s t rategy

enables  you  to  engage

audiences  of  Amazon

shoppers  who  have  v iewed

spec i f ic  product  deta i l

pages  in  the  past  30  days .

You  can  engage  shoppers

in  3  ways :

1 .    Shoppers  who  have

v iewed  your  adver t i sed

products  on  Amazon  in  the

past  30  days .

2 .   Shoppers  who  have

v iewed  products  s imi la r  to

your  adver t i sed  products

on  Amazon  in  the  past  30

days .

3 .   Shoppers  who  have

v iewed  products  with in  a

spec i f ic  category  or  browse

node  on  Amazon  in  the

past  30  days  ( fo r  example ,

men ’s  running  shoes ) .
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VM –  Vendor  Manager

The  owner  of  a  category  or

categor ies  at  Amazon  fo r

Wholesa le  programs ,

respons ib le  fo r  managing

fu l l  category  scope ,

inc luding  P&L

per formance  and  end - to -

end  vendor  management ,

which  requi res

deve lopment  of  new

st rateg ic  vendor

re lat ionsh ips ,  dr iv ing

negot iat ions ,  managing

growth  l evers  and

ensur ing  paramount

operat iona l  and  log i s t ica l

per formance .

VIR –  Volume
Incent ive  Rebate

See  GIR .

VIS –  Video in
Search

Offers  adver t i sers  a

content - r ich  medium  in

which  to  make  a  di rect

connect ion  with  Amazon

customers  through

v ideos  in  mobi le  search

resu l t s .

VLT –  Vendor  Lead
Time

The  amount  of  t ime  a

vendor  takes  fo r  an  order

to  be  picked ,  packed ,

and  rece ived  by  Amazon .

“The key is not to

prioritize what's on

your schedule, but

to schedule your

priorities.”

— Stephen Covey, 
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VPC –  Vendor
Powered Coupons

Amazon  coupons  that

are  ava i lab le  to  both

Amazon  vendors  and

se l le rs .  The  of fe rs  appear

on  the  Product  Deta i l

Page  in  the  fo rm  of  a

dig i ta l  coupon .  Offers

inc lude  percentage  of f ,

dol la rs  of f ,  BOGOs ,  f ree

sh ipping ,  soc ia l  media

promo  codes ,  or

g iveaways .  For  Amazon

marketp lace  se l le rs ,  the

account  must  be  a

Profess iona l  Sel le r

Account ,  in  good

standing ,  and  must  have

at  l east  a  3 .5  Sel le r

Feedback  Rat ing .

Discounts  are  funded  by

the  vendor /se l le r .

      v

TEAMWORK
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WM-Walmart

One  of  Amazon 's  pr imary

reta i l  compet i tors

     w
WOS –  Weeks of
Supply

A  metr ic  showing  how

long  the  cur rent

inventory  wi l l  l as t  based

on  the  cur rent  demand .

An  inventory  measure

ca lcu lated  by  div id ing

cur rent  inventory  by

average  sa les .  WOS  helps

to  educate  a  planner  to

th ink  of  inventory  in

terms  of  fo recast ing .  For

Wholesa le  merchants ,

the  Amazon

Replen ishment  Team  wi l l

determine  WOS .  For

Marketp lace  se l le rs ,  they

are  respons ib le  fo r

managing  the i r  own

inventory .

WS –  Wholesale

The  process  of  se l l ing

products  in  l a rge

quant i t ies  and  at  lower

pr ices  to  others  who

then  rese l l  them  e i ther

in  br ick  and  mortar

s tores  or  onl ine ,  on  s i tes

l ike  Amazon  and  eBay .

Refers  to  sourc ing

products  di rect  f rom  the

manufacturer  or  f rom  a

dis t r ibutor .
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YTD –  Year  to  Date

From  the  beginning  of  the  year  unt i l  th i s  t ime  of

the  year .  Refer r ing  to  the  per iod  in  a  year  with

respect  to  the  year  as  a  whole .  Often  seen  when

shar ing  sa les  or  a  cer ta in  metr ic  s ince  the

beginning  of  the  year .

      y
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